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Publishing and Book Trade in Malaysia

Abstract. This article examines the current state of the publishing industry in Malaysia, focusing on
key players such as major associations, prominent publishers, and independent initiatives. It explores the
influence of Malaysia's linguistic and cultural diversity on the industry, alongside translation activities
and the growing prominence of local authors and literature. Popular genres, including children’s books,
educational materials, fiction, and non-fiction, are discussed to highlight reading trends among Malaysian
audiences. The role of foreign publishers and the adoption of digital, electronic, and virtual publishing trends
are analysed, showcasing the industry’s response to global advancements. The significance of book fairs
and literary events in promoting Malaysian books and fostering a vibrant literary culture is also highlighted.
Finally, the article reflects on the challenges and opportunities shaping the future of publishing and the
book trade in Malaysia.

Keywords: Malaysian publishing industry, Book trade, Digital publishing trends, Local authors and
literature, Cultural and linguistic diversity

Citation: Hashim R. Publishing and Book Trade in Malaysia // Book. Reading. Media. 2025. Vol. 3, No. 4.
P. 388-394. https://doi.org/10.20913/BRM-3-4-6.

Received 14.01.2025
Revised 01.12.2025
Accepted 19.01.2026

Roosfa Hashim

Yayasan Karyawan,

Aras Bawah, Menara Dewan Bahasa & Pustaka,
Jalan Dewan Bahasa, 50460 Kuala Lumpur, Malaysia,
PhD in Publishing, Chief Executive

ORCID: 0000-0002-3979-5416

e-mail: ke.ykaryawan(dgmail.com

© R. Hashim, 2025

— 388 —


https://orcid.org/0000-0002-3979-5416
mailto:ke.ykaryawan%40gmail.com?subject=

R. Hashim e Publishing and Book Trade in Malaysia
P. Xawwum e N3patenbckoe geno v KHMXKHas Toproens B Manansum

P. Xawum
M3p,aTeanKoe Aeno u KHWXKHad Toprossid B Manansum

Pycda Xawum

WN3patenbcTBo «HAacaH KapbsiBaH»,

Apac basa, MeHapa [eBaH baxaca u lNycTaka,

[xanaH [esaH baxaca, 50460 Kyana-Jlymnyp, Manan3sus,

nokTop dunocodun (PhD) B 3gaTensckoM Aene, reHepasbHbIi AUPEKTOP
ORCID: 0000-0002-3979-5416

e-mail: ke.ykaryawan(dgmail.com

AHHOTauums. B cTaTbe NpeacTaBneHo Tekyliee COCTosiHME U3AATeNbCKOM UHAYCTPUM B Manai3mnm ¢ akL,eHToM
Ha KJl0YEBbIX UFPOKaX, TAKMUX KaK KpynHble accolmalmn, n3BecTHble nsgaTesin U He3aBUCKMMbIe MHULMATUBDI.
ABTOp nccnenyeTt BAUSHUE A3bIKOBOTO U KyJbTYPHOTro pasHoobpasuns Manansnm Ha oTpacib Hapsay C nepe-
BOLYECKOMN LesTeNbHOCTHIO U pacTyWe M3BECTHOCTbIO MECTHbIX aBTOPOB U NuTepaTypbl. [TonynspHbie XaHpbl,
BKJlOUas leTckue KHUMM, obpasoBaTesibHble MaTepuabl, XyL0XKECTBEHHYIO U HAyYHO-MONYASPHY0 IuTepaTypy,
obcyxpatoTcs A5 BblIABAEHUS TEHAEHUNIN YTEeHMSA Cpefn Manasninckon ayautopmn. ABTop aHaansumpyeT posib
MHOCTPaHHbIX M3gaTenen U BHegpeHue LMPpPOBbIX, 3EKTPOHHbLIX M BUPTYasibHbIX U34aTeNbCKUX TEHAEHUNN,
LEMOHCTPUPYS peakuuto 0Tpacsu Ha rnobanbHble LOCTUXeHUS. B nccnepoBaHnm nogyepknuBaeTcs 3HaueHue
KHUXHbIX IpMapoK WU JINTepPaTypHbIX MeponpuUaATUIA B MPOLABUXKEHUN ManasnnCcKUX KHUT U COLENCTBUM ApKOW
KHUXHOW KynbType. B cTaTbe aBTop paccMmaTpuBaeT npobsieMbl U BO3MOXHOCTU, popMupylowme byoyuiee
N3[aTeNbCKOro Aenia U KHUXHOM Toproeav B Manansuu.

KnioueBble cnoBa: Manansuiickas usgatenbckas UHAYCTPUS, KHUXKHAsA TOProBas, TeHAeHUMM B obnacTu
LMbpOBbLIX U3AaTENbCTB, Manak3ninckme aBTopbl, Manamsuniickas auTepaTypa, KyJbTypHOe U A3biIKoBOE pas3-
Hoobpa3une
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The Malaysian publishing industry has a rich
history reflecting the nation’s cultural diversity and
modernization. It began in the early 19" century with
religious and educational texts introduced by colonial
administrations and missionaries, aimed at spreading
teachings and facilitating education in English and
Dutch ( ).

As independence approached, focus shifted
to national identity and cultural preservation. Local
authors and publishers produced works in Malay
and other languages, shaping literary culture. The
establishment of Dewan Bahasa dan Pustaka (DBP)
in 1956 was pivotal in regulating and nurturing Malay
language and literature (DBP 2025)".

After independence in 1957, publishing expanded
rapidly alongside rising literacy rates and government
support for education and local content. Educational
publishing thrived, meeting the demands of the national
curriculum.

In recent decades, technological advances and glo-
balization transformed the industry. Digital publishing

! Dewan Bahasa dan Pustaka : website. URL:
(accessed 20.03.2025).

introduced new platforms, changing how content
is produced, distributed, and consumed. Malaysia’s
publishing sector now balances traditional print with
growing digital influence, mirroring regional trends
in Southeast Asia.

Historically, research has traced the development of
Malaysian publishing. Hassan A. ( ) documented
DBP’s early programs, Hasrom H. (1994) predicted
industry growth, and Ishak Ahmad (1992) examined
publishing in Malaya and Singapore (1807-1949). More
recent analyses, like Lingrad (2016) and V. E. Belenko
( ), highlight challenges such as declining read-
ership, reduced print circulation, and the impact
of electronic formats on reading habits.

Today, key players include major associations,
prominent publishers, independent presses, and for-
eign publishers contributing to Malaysia’s book trade.
Translation activities, diverse literary genres, and the
rise of local authors continue to shape the industry.
Popular reading includes children’s books, educational
materials, fiction, and non-fiction.

Linguistic and cultural diversity plays a central
role in publishing practices. Digital innovations, such
as e-books and virtual publishing, further transform
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the industry, while book fairs and literary events remain
vital for promotion and engagement.

The Malaysian publishing industry continues to
evolve, balancing heritage and innovation, and posing
the question: what does the future hold for books,
reading habits, and publishing in Malaysia?

The Malaysian publishing industry is undergoing
significant changes, driven by digital media adoption,
a trend accelerated by the COVID-19 pandemic.
Publishers increasingly embrace e-books and online
content to meet evolving consumer preferences.
Educational publishing remains a strong segment,
fueled by curriculum updates and demand for text-
books and learning materials.

Reflecting Malaysia’s multicultural society, the
industry produces content in Malay, English, Chinese,
and Tamil, offering opportunities but also challenges
in market segmentation and reach. Government
support, including grants and initiatives to promote
local content, aids the sector, yet regulatory hurdles
and competitive pressures from local and international
publishers remain. Local publishers must innovate to
stay competitive, while popular genres such as children’s
books, fantasy, and romance show growth potential.

As of 2023, Malaysia’s publishing industry gener-
ates around USD 335 million annually, with nearly
15,000 new titles or editions published each year.
The government aims to increase this to 30,000 new
titles annually, reflecting a dynamic industry focused
on fostering reading, literacy, and cultural engagement.

Overall, the industry balances traditional publishing
values with digital innovation to meet market demands
and capture new audiences.

Several key institutions and associations shape
Malaysias publishing industry, each contributing to its
growth and sustainability:

National Book Council of Malaysia (MBKM) MBKM
promotes reading culture, supports local publishers
through grants and training, and organizes events like
the Kuala Lumpur International Book Fair (KLIBF),
while facilitating access to international markets?.

Perbadanan Kota Buku (PKB) PKB aims to make
Malaysia a global book hub, enhancing competitiveness
via digital innovation, supporting translation projects,
and implementing literacy programs to boost digital
engagement’.

Malaysian Book Publishers Association (MABOPA)
MABOPA represents Malaysian publishers, advocating

2 National Book Council of Malaysia (NBCM) : website.
URL: (accessed 20.03.2025).
3 Perbadanan Kota Buku : website. URL:
(accessed 20.03.2025).

for their interests nationally and internationally.
It organizes book fairs, professional development
programs, and liaises with government agencies on pub-
lishing matters*.

Malaysian Scholarly Publishing Council (MAPIM)
MAPIM focuses on academic publishing, support-
ing dissemination of scholarly works and organiz-
ing seminars and workshops to maintain interna-
tional standards and enhance Malaysia’s academic
reputation’.

Malaysian Booksellers Association (MBA) MBA
advances bookselling by promoting sales, advocat-
ing for favourable policies, and providing training
for members. It organizes trade shows and book fairs,
negotiates with publishers, and contributes to literacy
and cultural development in Malaysia®.

Together, these organizations strengthen Malaysia’s
publishing ecosystem, balancing industry growth,
academic standards, and cultural promotion ( )

Several key publishers shape Malaysia’s literary and
academic landscape, covering general, educational,
and Islamic publications:

Dewan Bahasa dan Pustaka (DBP) or the Institute
of Language and Literature established in 1956, DBP
is the government body overseeing Malay language
and literature. It publishes educational materials, dic-
tionaries, and literary works, while setting linguistic
standards, supporting schools, and promoting Malay
literature through competitions and events’.

Karangkraf Group - Founded in 1978, Karangkraf
publishes books, magazines, and newspapers, includ-
ing educational and religious materials. The group

]

Fig. 1. Publishing brands of Malaysian book publishers
Puc. 1. VIspgarenbckue Mapku Manaiisuitckux
KHUTOM3OAaTCIbCTB
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*  Malaysian Book Publishers Association : website. URL:
(accessed
20.03.2025).
> Malaysian Scholarly Publishing Council (MAPIM) :
website. URL: (accessed 20.03.2025).
¢ Malaysian Booksellers Association : website. URL:
(accessed 20.03.2025).
7 Dewan Bahasa dan Pustaka : website. URL:
(accessed 20.03.2025).
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supports local authors, provides school resources, and
has expanded into digital platforms®.

PTS Group - A leading private publisher since 1996,
PTS offers fiction, non-fiction, educational, and self-
help titles. Known for creative marketing, it engages
readers via social media and innovative campaigns’.

Inisiatif Buku Darul Ehsan (IBDE) — Focuses on
diverse titles including translations, academic works,
and literary publications, supporting both established
and emerging Malaysian authors™.

Other notable publishers - MPH, Gerak Budaya,
Kanyin Publications, and Silverfish Books produce
a range of fiction, non-fiction, children’s books, and
works on social, cultural, and business topics.

Islamic publishers - Dakwah Corner, Islamic Book
Trust, Darul Fikir, and The Other Press specialize in
Islamic literature, including Qur’anic studies, Hadith,
Seerah, and contemporary religious issues. They dis-
tribute materials locally and internationally, provide
bilingual publications, and engage the community
through educational programs.

Collectively, these publishers sustain Malaysia’s
book trade, promote reading culture, and support
both general and specialized literary needs.

The Malaysian Institute of Translation & Books
(Institut Terjemahan & Buku Malaysia - ITBM),
established in 1993, plays a key role in Malaysia’s
translation and publishing sector. ITBM translates
literary and non-literary works into and from Malay,
making global literature accessible to Malaysians and
promoting Malaysian works internationally. Its publi-
cations cover fiction, non-fiction, science, technology,
and children’ literature, fostering cultural exchange
and broadening access to knowledge''.

Independent publishers also significantly contribute
to Malaysia’s literary landscape. They support emerg-
ing authors, take creative risks, and experiment with
innovative formats, designs, and marketing strategies.
By organizing book launches, readings, and work-
shops, they foster literary communities and dialogue.
Independent publishers often challenge norms, promote
freedom of expression, and ensure a vibrant, diverse,
and dynamic literary culture that reflects Malaysia’s
multiplicity of voices.

8 Karangkraf: website. URL:
(accessed 20.03.2025).
®  PTS Media Group : website. URL:
(accessed 20.03.2025).
10 Tnisiatif Buku Darul Ehsan : website. URL:

(accessed
20.03.2025).
"' Institut Terjemahan & Buku Malaysia (ITBM) : website.
URL: (accessed 20.03.2025).

Foreign publishers play an important role
in Malaysia, enriching the local book market with
international bestsellers, educational materials, and
diverse genres. Many collaborate with local publishers
to produce translations and localized editions, cater-
ing to Malaysia’s multilingual society. They provide
textbooks, academic resources, and digital content,
including e-books and online learning platforms,
enhancing access to knowledge and education.

Prominent examples include Oxford Fajar, part of
Oxford University Press, publishing about 400 titles
annually in Malay, English, Chinese, and Tamil. Pearson
Education adapts international textbooks for local
curricula, Springer Nature focuses on scientific and
technical works, while Macmillan offers both educa-
tional and fiction titles.

Foreign publishers contribute to cultural exchange,
exposing Malaysian readers to global literature and
scholarship. They stimulate the local economy through
investments, employment, and partnerships, and help
raise industry standards by introducing advanced
publishing practices and training for local authors and
editors. Their presence drives innovation, competition,
and diversity in Malaysia’s publishing industry while
strengthening educational and cultural development.

Malaysian readership is diverse, reflecting the country’s
multicultural and multilingual society. Religious books,
especially on Islam, remain consistently popular, covering
Quranic studies, Hadith, history, and spiritual guidance.
Academic materials, including textbooks and study
guides, are in high demand for schools and universities.

Fiction exploring love, relationships, family drama,
and crime stories attracts wide readership, while spec-
ulative fiction—fantasy and science fiction—appeals
to younger readers, often incorporating Malaysian
folklore. Young adult novels addressing coming-of-
age, social challenges, and historical fiction exploring
Malaysia’s past are also popular.

Self-help and motivational books, along with cook-
books showcasing traditional and fusion cuisine, reflect
readers’ interests in personal development and cultural
heritage. Collectively, these genres entertain, inform,
and mirror Malaysia’s cultural identity.

In Malaysia, children’s books increasingly focus
on inclusivity, multicultural characters, and cultural
traditions, often incorporating interactive elements to
engage young readers. Educational materials integrate
digital tools and are tailored to local curricula, empha-
sizing both academic and social-emotional learning.

Fiction trends show growing interest in local set-
tings, histories, and cross-cultural narratives, alongside
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popular genres like romance, thriller, fantasy, and
historical fiction. Non-fiction titles on health, wellness,
self-improvement, current events, and professional skills
are also rising, reflecting readers” evolving interests.

These trends highlight the dynamic preferences
of Malaysian readers and the publishing industry’s
adaptation to meet them.

The rise of local authors in Malaysia highlights
growing interest in indigenous voices and narratives
reflecting Malaysian culture, traditions, and history.
Their works explore themes like identity, multicultur-
alism, and societal complexities, creating a vibrant and
diverse literary landscape.

Government and cultural institutions, such as Dewan
Bahasa dan Pustaka and the National Book Council,
support local literature through grants, awards, and
festivals, while educational initiatives incorporate more
local works to foster national identity. Independent
publishers also provide platforms for experimental
and alternative voices.

Malaysian authors are gaining international rec-
ognition, with writers like Tan Twan Eng, Tash Aw,
Preeta Samarasan, Shih-Li Kow, Faisal Tehrani, Bernice
Chauly, and Kamaladevi Aravindhan contributing
unique narratives that enrich both national and global
literature. Literary festivals further promote local
authors and facilitate engagement with readers.

National Laureates (“Sasterawan Negara”) such
as A. Samad Said, Anwar Ridhwan, Baha Zain, Zurinah
Hassan, Siti Zainon Ismail, and Rahman Shaari exem-
plify excellence in Malay literature. Their works address
justice, identity, cultural heritage, modernization, and
social issues, cementing their role in shaping Malaysias
literary and cultural landscape.

The rise of local literature strengthens Malaysia’s
cultural identity, nurtures diverse voices, and positions
Malaysian writing prominently on the international stage.

Malaysia’s publishing trends reflect its multilingual
and multicultural society, with major languages being
Malay, English, Chinese, and Tamil.

Malay publishing is robust, covering fiction, non-fic-
tion, religious texts, self-help, romance, and historical
fiction, with growing children’ literature emphasizing
moral lessons. English dominates academic, profes-
sional, and self-improvement titles, and English fiction
by Malaysian authors often gains international attention,
bridging local and global themes.

Chinese-language books cater to the Chinese
Malaysian community, featuring historical dramas,
romance, and educational materials. Tamil publishing
focuses on culture, religion, education, poetry, and
historical narratives, preserving the Tamil language
and heritage.

Cultural diversity shapes content and publishing
choices, promoting inclusive storytelling that reflects
different ethnic, religious, and linguistic experiences.
Religious texts serve Muslims, Buddhists, Christians,
Hindus, and Chinese traditional practitioners, while
educational materials incorporate multicultural ele-
ments to foster unity and understanding.

Cross-cultural, bilingual books are increasingly
popular, promoting cultural exchange, language learn-
ing, and appreciation of Malaysian arts, crafts, and
heritage. Overall, Malaysia’s linguistic and cultural
diversity drives a vibrant, inclusive, and dynamic
publishing industry.

E-books and digital reading platforms in Malaysia
have grown significantly, driven by technology, changing
consumer habits, and educational policies. Widespread
smartphones, tablets, and affordable devices make digital
reading convenient, offering instant access to a vast range
of titles at lower costs, appealing in a multilingual society.

The education sector’s shift to digital learning has
encouraged e-book adoption, supported by government
initiatives to enhance digital literacy. The COVID-19
pandemic accelerated online content consumption as
physical stores closed. Environmental awareness also
motivates some readers to prefer digital over print.

Regional digital platforms offer e-books, audiobooks,
and multilingual content, often highlighting local authors.
Subscription services provide unlimited access to diverse
titles, especially in popular genres like romance, young
adult fiction, and professional development.

Challenges include copyright issues, digital piracy,
and balancing print and digital formats. Despite this,
digital publishing continues to reshape how Malaysians
access literature and educational content, with its role
likely to expand further.

Malaysia hosts numerous book fairs and literary
events that connect readers, writers, and publishers.

Kuala Lumpur International Book Fair (KLIBF)
is a major annual event featuring local and international
publishers, book launches, seminars, and workshops.

George Town Literary Festival in Penang offers
readings, panels, and workshops with local and inter-
national authors, promoting world literature and
cultural dialogue.

Big Bad Wolf Book Sale provides massive discounts
on books across genres, running 24 hours a day for
several days, attracting large crowds.

BookFest Malaysia at the Kuala Lumpur Convention
Centre caters to multilingual audiences, featuring book
signings, educational talks, and cultural performances.

Selangor International Book Fair (SIBF) in Shah
Alam promotes reading, literacy, and education, serving
book lovers, authors, and publishers ( ).
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State-level book fairs across Malaysia further support
literacy, local authors, and community engagement
with literature.

The Future of Publishing and Book Trade in
Malaysia

The Malaysian publishing industry has a promising
future but faces pressures from technology, changing
consumer habits, and economic factors.

Digital formats like e-books and audiobooks will
grow, with publishers investing in online sales, digital
marketing, and social media to reach wider audiences.
Local authors and culturally diverse content will gain
emphasis, while innovative formats like interactive books
and cross-media projects may attract younger readers.

Educational materials will increasingly go digital, with
personalized content tailored to local needs. Improved
logistics and distribution, combining physical and online
channels, will expand reach, including remote areas.

Government policies, international collaborations,
and translation of local works will enhance global vis-
ibility and revenue opportunities. Sustainable printing
practices and community engagement through literacy
programs will also shape the industry.

Overall, adaptability to technology, economic
changes, and cultural trends will determine the growth
and international success of Malaysia’s publishing sector.

393

l'll

SELANGOR
INTERNATIONAL

FAIRES

2 B '!liﬂui‘; i-DIS
= SETIA CITY

POMYIRTRMHTCINTRE HALL IS 1,
SHANALAM

R.00 AM - 10,00 PP

RUCHT DA

‘500 T\_::;l_:;f .

MO

u.--r B vk el Beed b PO P g - 00 S0P LT
Fig. 2. Malaysian Book Fair Posters
Puc. 2. Apuiy KHIDKHBIX spMapoK Maaitaun

Conclusion

In conclusion, the publishing industry in Malaysia
is a dynamic and evolving sector shaped by key players,
including major associations, prominent publishers,
and independent initiatives. The industry reflects
Malaysia's linguistic and cultural diversity, with trans-
lation activities and local literature gaining increasing
recognition alongside the contributions of renowned
authors and emerging writers. Popular genres such as
children’s books, educational materials, fiction, and
non-fiction continue to cater to diverse reader inter-
ests. The involvement of foreign publishers and the
adoption of digital, electronic, and virtual publishing
trends further drive the industry's transformation.
Additionally, book fairs and literary events remain
vital for promoting Malaysian books and fostering
a robust literary culture. As the industry navigates
these developments, the question remains: What lies
ahead for the future of publishing and the book trade
in Malaysia?
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